
reproduction requirements 
SWOP standards apply to all ad material. The publication 
is printed web offset.

file formats 
Preferred format is PDF/X-1a. We also accept TIFF/IT P1.  
For creation and verification of PDF/X-1a files we recom-
mend Enfocus Pitstop and Apago PDF/X Check-Up. 

media 
Mac CD preferred for all size ads. 
 
media labeling requirements 
•	 Issue date (clearly marked on label)
•	 Advertiser
•	 Agency name
•	 Contact person
•	 Phone number
•	 Vendor contact
•	 File name/number
•	 Return address
•	 List of contents (printout of disk contents)

insertion orders 
A written insertion order is required for each ad. 
Insertion orders, cancellations, and special instruc-
tions may be transmitted via fax – the fax number  
is 781-893-5003.	

	 Advertising Production Department
	 The New England Journal of Medicine
	 860 Winter Street
	 Waltham, MA 02451-1413 USA

digital proofing 
We require one digital halftone proof (contract proof) 
pulled from the file being sent. Examples of preferred  
digital halftone proofs include Imation MatchprintTM 
Digital Halftone Proofs and Kodak Approvals. Contract 
proofs must meet SWOP specifications and include a qual-
ity control patch (color bars).

where to send materials	

	 The New England Journal of Medicine
	 c/o Web Offset Publications Limited
	 1800 Ironstone Manor
	 Pickering, ON L1W 3J9
	 905-831-3000*

Note: Printer cannot accept collect shipments.

*	For shipping only; please direct all questions to NEJM’s Advertising 

Production Department at 781-434-7036 or 781-434-7027.

trim size
Full page of publication: 7 7/8˝ x 10 1/2˝
 
page sizes
ad pages		  width x height
	 millimetres	 picas 	 inches

Full page	 178 x 254	 42 x 60	 7 x 10

Two-thirds	 114 x 254	 27 x 60	 4 1/2 x 10

Half (horizontal)	 178 x 124	 42 x 29 1/2	 7 x 4 7/8

Half (vertical)	 82 x 254	 20 x 60	 3 1/4 x 10

Third	 54 x 254	 13 x 60	 2 1/8 x 10

Quarter	 82 x 124	 20 x 29 1/2	 3 1/4 x 4 7/8

Eighth	 82 x 51	 20 x 14	 3 1/4 x 2 1/4
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bleed sizes
Full page	 . . . . . . . . .  8  1/8˝ x 10 3/4˝ (206 x 273 mm)
Fractional pages	. . . .  8  1/8˝ x 5  5/8˝ (206 x 134 mm)
  	 or 4 1/4˝ x 10  3/4˝ (103 x 273 mm)
Gutter bleed	 . . . . . .  8  1/8˝ x 10  3/4˝ (206 x 273 mm)

Double page spread should be supplied as two, single-
page files with allowance for gutter bleed. Margin for live 
matter should be a minimum of  1/2˝ on all edges:

Single page size of double page spread: bleed
	 . . . . . .  8  1/8˝ x 10  3/4˝ (206 x 273 mm)
Overall size of double page spread: bleed
	 . . . . . .  16 1/4˝ x 103/4˝ (412 x 273 mm)
Double page spread: trim	
	 . . . . . .  15 3/4˝x 10 1/2˝ (400 x 267 mm)
Margin for live matter	   . .   1/2˝ (13 mm) on all edges

advertising sales

Tel: 800-225-8811
Fax: 781-893-5003

Executive Director, Advertising Sales
	 Art Wilschek: 781-434-7042
	 awilschek@nejm.org

Director, Advertising Services
	 Eileen Welch: 781-434-7040
	 ewelch@nejm.org

Regional Manager Canada
	 Jennifer Badua: 781-434-7069
	 jbadua@nejm.org

publisher’s canadian representatives

Montreal
	 Pat Tramley
	 JLS Media
	 14 Wilton Road
	 Pointe Claire, PQ H9S 4X4
	 Tel: 866-426-9722 or 514-426-9722
	 Fax: 866-426-4736 or 514-426-4736
	 ptramley@mediajls.com

	 Matt McMullan
	 JLS Media
	 14 Wilton Road
	 Pointe Claire, PQ H9S 4X4

	 Tel: 514-426-0073 
	 Fax: 514-426-4736
	 mattmcm@mediajls.com

	

	 Lucy Nini
	 JLS Media
	 83 Chateau-Kirkland
	 Kirkland, PQ H9J 3Z8
	 Tel: 514-693-0408 
	 Fax: 514-693-0625
	 lnini@mediajls.com

Toronto
	 Peter Craig
	 Healthcare Media Partners
	 29 Blue Heron Drive
	 Orangeville, ON L9W 5K5

	 Tel: 519-940-8544 or 416-817-6031
	 Fax: 519-938-8174
	 healthcaremediapartners@rogers.com

860 Winter Street, Waltham, MA 02451-1413 USA
Business hours: 8:00 am to 4:00 pm EST

specifications
NEJM is perfect bound, using 38 coated text and 80 coat-
ed cover. Preferred halftone screen is 150-line. Maximum 
screen tone value is 85%; minimum is 10%.
• 	Four-colour process: 150-line preferred for all colours. 

Sum of percentages of tone values should not exceed 
260%. No more than one solid colour to be used. 
Maximum screen tone value for every colour: 85%.

• 	Four-colour ads are printed wet in the following  
rotation: black, cyan, magenta, yellow.

• 	Minimize number of colours for reverse type, using 
key colour for shape of letters, with type in subordi-
nate colours slightly larger than key colour for best  
registration.

disposition of ad materials
Furnished files are held for six months after last insertion 
and will then be destroyed unless otherwise notified.


